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Savino Del Bene – Your Global Solution
Savino Del Bene is an international freight forwarding company providing customers
with integrated, efficient, cost-effective solutions and multi-modal transportation services to meet your business goals worldwide.
With Fast Tracking across all modes and industries with offices throughout the world.

•
•
•
•
•
•
•

Customs Brokerage
Air Freight
Ocean Freight
Overland
Logistics Solutions
Information Technology
Insurance

In Kansas City, Contact Matt Haerer, Branch Manager, at 816.842.6701, ext. 701
matt.haerer@savinodelbene.com
1201 Erie Street, North Kansas City, MO 64116
Visit our website for our international certifications
and more information - www.savinodelbene.com
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As we approach Fall, the overall economy in terms of
manufacturing, exports and imports continues to show
growth, but is slowing, according to the newest Institute
for Supply Management’s (ISM) Report on Business.
Economic activity in the manufacturing sector grew
in July, with the overall economy reaching a 14th
consecutive month of growth, while new export orders
slipped to 55.7 over June’s 56.2. Imports fell to 53.7 from
June’s 61.0. Please note that any reading of 50 or more
indicates growth.
The ISM report is based on the nation’s supply managers’
responses to the monthly survey.
While sentiment for the economy remained optimistic,
companies and suppliers continue to struggle to meet
increasing demand levels.
Nearly all segments of the manufacturing economy are
affected by near record long raw material lead times,
continuing shortages of critical basic materials, rising
commodities prices, and difficulties in transporting
products. Worker absenteeism, short-term shutdowns
due to parts shortages and difficulties in filling open
positions continue to be issues limiting further
manufacturing growth potential.
One of the more prominent survey responses stated
that sales are above last year by a good percentage,
but meeting demand is just not possible due to force
majeure situations, logistics, and labor shortages. This
is a common response among small to medium-sized
enterprises (SMEs).
Perhaps if customer demand slackens it will allow the
supply chains to catch up, allowing SMEs to ship and
receive goods on a more timely basis.

Frederick Baehner
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Norland/ABE Beverage Equipment serves small to medium-sized
bottled water and craft beverage markets worldwide

ABE Brewhouse

Located in Lincoln, Nebraska, Norland/ABE
Beverage Equipment provides complete
beverage equipment solutions for a variety
of industries, including Bottled Water, Craft
Beer, Craft Spirits, Kombucha, Craft Ciders,
Cold Brew Coffee, Seltzer, CBD Infused Beverages, Craft Soda, Wine, and more in countries throughout the world.
The Beginnings

Because the large, bottled water companies such
as Source Perrier of France and others controlled
most of the explosive worldwide growth in bottled
water, Noland International, of which ABE is a part,
focused on smaller, more remote communities that
were unable to support the cost of highly automated, expensive equipment.
According to VP of Sales Adam Kosmicki, “We took
advantage of these smaller community needs by
designing and developing bottled water equipment specifically suited for them. Additionally, we
became a complete source for everything from
water treatment to packaging equipment needs
along with engineering support for their facility
design and assisting in identifying their municipal
utility needs.”
IBNewsmag TM

With a similar approach, Norland shifted focus to
the expanding craft beer canning segment, and as
such started the ABE division brand to serve this
growing market.

International growth

While the needs for specific bottled water solutions
still exist, the marketability for this range of equipment is primarily abroad. The same applies to the
craft beer market focusing on canning equipment –
especially the small-scale canning system.
Getting into export sales was a different challenge
for Norland/ABE. For one thing, the company had
to identify markets where smaller scale bottled
water and craft beer were attractive. This meant
probing the expertise of export managers from
Nebraska’s Export Development Office and the US
Commercial Service (USCS), and other resources.
The company initially focused on Canada. As its
export sales grew, it expanded to more than 120
countries on every continent, except Antarctica.
When it first began exporting, it relied on selecting relevant distributors. Here again, Norland/ABE
used the resources of Nebraska ‘s International
Office - and the USCS to help identify distributors
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Making sure that ‘Your craft is an ABE passion.’

through its Gold Key services. These two organizations helped offset expenses of participating in
international trade shows where they met potential
candidates. For example, at a UK trade show, the
company met an excellent distributor.
“In many of these markets, we gathered business
cards and did our due diligence to decide which
ones best fit our purposes,” said Mr. Kosmicki. “Our
biggest challenge was to find those who could both
sell and service our equipment. If they did not have
bottling and canning experience, we ruled them
out.”
Currently Norland/ABE employs 135 people and
works with six international distributors.

International Challenges

The current global shipping crisis also inhibits
Norland/ABE sales. “The current cost to move
goods internationally has more than tripled from
what it was 8 to 12 months ago,” he said, “and
domestic rates are on the rise due to demand. We
pre-sell our equipment and services to our customers, in some cases 4 to 8 months in advance.” Port
congestion and the scarcity of containers are inherent in these challenges.

Training

“Pre-covid we would conduct a series of training and certification visits both at our and at our
distributors’ locations to train their staffs,” Mr.
Kosmicki pointed out. “We have since generated a
number of training videos for both our distributors
and our customers.”

“Our greatest challenge – both domestically and
internationally – has been price-based,” he noted.
This is a combination of the engineering costs and
shipping costs. Because our primary international
competition comes from Asia, these companies
offer a cheaper version of bottling and canning
equipment.”

“To sell our bottled water or craft beer product
equipment we need to reach the primary business owner, or the entrepreneurial visionary for
the business,” he said. To protect its patents, ABE
does not release key pieces of its IP without having
proper NDAs in place to recapture the IP in the
future, if necessary.

To help offset price disadvantage, the company
relies on superior sales and support not offered by
other competitors. “We have trained technicians
in key geographic areas to offer a higher level of
service,” Mr. Kosmicki explained, “we have a customer service department that currently consists of
14 trained technicians. Some industry competitors
have entire staffs not much larger than our own
customer service department”

ABE has historically used Nebraska STEP grants
for expenses in developing various international
markets. “Additionally, we have had customers/
prospects who have used financing available
through the EXIM Bank and SBA loans available to
them,” he concluded.
For more information about the company, visit
www.abebeverageequipment.com
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Spotlight on Nebraska Exporters
Orthman Manufacturing
Location: Lexington, NE
Contact: Tim East
teast@orthman.com

International Business: Orthman Manufacturing was
founded in the 1960s by one man with a vision to make
farming better for producers. Early in his farming career
he began building and modifying equipment for his sugar
beet operation. Other beet growers in the area wanted
similar equipment, and he would build it for them during
the winter months in his small farm shop. In 1967 he incorporated his new business as Orthman Manufacturing,
Inc. (OMI). His innovations led to further modifications
and development of related components, such as gauge
wheels, row markers, lift assist wheels and disc stabilizers; and ultimately led to further new product developments that exceed modern farming expectations.
Orthman has brought innovation after innovation to farm
equipment with hard work, innovative design, meticulous attention to detail and a passion to lead the world
in modern production agriculture. Orthman is agriculture
to its core, but continues to grow by extending its manufacturing expertise to include Orthman Conveying to
design and manufacture custom materials-handling and
conveying equipment, and Orthman Logistics to oversee
delivery of Orthman’s wide variety of products in addition to providing logistics support for other flatbed and
container loads.
International Activities: Orthman has moved far beyond
its humble beginnings. Orthman products are represented internationally by Orthman dealers in over 40 countries. In 2013, Orthman took the step of opening its first
production facility abroad in Kempton Park, South Africa,
near Johannesburg. They are constantly looking to grow,
expand and improve their products and outreach.
Orthman logistics essentially provides a door to door international delivery method for getting Orthman’s products exactly where they need to be. Orthman also has international finance capabilities through Orthman Capital
via in-country financial institutions. Orthman is able to
support its customers not only through Orthman but
also 3rd party support and technical service providers.
Orthman is constantly looking to expand and grow their
business throughout the world.

Interest in Orthman products continues to grow in agricultural regions around the world as producers recognize
the advantages of soil quality improvement, reduced
time and labor, erosion protection, water savings and increased yields.
For additional information visit the website:
www.orthman.com

Paraclipse Systems, LLC

Location: Columbus, Nebraska
Contact: Jim Reinders
jreinders@paraclipse.com

International Business: “Paraclipse Systems” has been
producing highly effective, non-toxic, fly, mosquito,
and insect control systems for over 30 years. Specializing in uniquely designed and easy to use insect control
products for residential and commercial use, Paraclipse
Systems are regarded as the most effective, top of the
line UV light systems made in the USA and sold all over
the globe. Yet Paraclipse Systems continues to treat customers like family.
Paraclipse provides fast build and ship times which
assures a reduction in lead times and excellent on-time
delivery performance. Products are made without the
use of pesticides or insecticides, making them safe and
sanitary for food service, painting, manufacturing, and
other industries. These systems work in different climates
around the globe with many components sourced locally.
International Activities:
Paraclipse has been exporting insect control systems to
international markets throughout the Middle East, Southeast Asia, and South America since 2012. Partnering with
supportive distributors and key accounts in these areas
caused export sales to exceed 50% of the company’s total
revenue. With increasing awareness of viruses, bacteria
and disease carrying organisms that cause serious illnesses, Paraclipse Systems anticipates both domestic and international business to continue to grow at double digit
rates well into the future.
Website: www.paraclipse.com

Spotlight continued on page 8

Global Banking
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Preferred Popcorn, LLC

Location: Chapman, Nebraska
Contact: Thomas Peace,
thomas@preferredpopcorn.com

International Business: When Preferred Popcorn entered
the popcorn business 23 years ago, the US market was
already saturated and they had to look to exports as a
way to get their fledgling company off the ground. What
they found were customers and partners all across the
globe ready to sell the best popcorn on the market.
Preferred Popcorn is a 100% farmer-owned and led
popcorn company dedicated to producing premium
popping corn for their customers. Popcorn is our passion;
we raise more than a dozen varieties of conventional and
organic popcorn and process in a state-of-the-art manufacturing facility designed to meet the most stringent
food quality standards. We currently supply theaters,
distributors, ready-to-eat snack brands, and a variety
of online and brick and mortar retailers with premium
popping kernels.
International Activities: The first popcorn Preferred
Popcorn ever shipped was to a customer in Indonesia.
Since then, the company has gained much of its business by participating in international trade shows and by
making frequent visits to its customers overseas.   Preferred Popcorn exports to more than 65 countries worldwide. It invests in staff to make sure its international customers are given great service from the point of sale to
the destination port and beyond.
Website: www.preferredpopcorn.com

Tethon 3D

Location: Omaha, NE
Contact: Karen Linder,
karen@tethon3d.com

International Business: Tethon 3D is the global leader in
ceramic materials for additive manufacturing, otherwise
known as 3D printing. These materials include various
ceramic powders for binder-jetting printing and UV-curable ceramic resins. The company also sells the world’s
only ceramic desktop DLP (digital light processing)
printer hardware. With over 1200 customers, Tethon 3D
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ships products to 40 countries for use in the automotive,
aerospace, electronics, energy, consumer product and
medical/dental industries. Forty percent of the company’s 2020 sales were to non-U.S. customers.
International Activities: A global reseller network assists
with sales and distribution, and Tethon 3D participates
in tradeshows both domestically and abroad, including
Formnext in Germany and TCT in England. The company
has collaborative partnerships with corporations based in
Belgium, Germany, Japan, the Netherlands, Spain, South
Korea and the United Kingdom.
Website: www.tethon3d.com

Vahallan

Location: Lincoln, NE
Contact: Dan Nelson,
dan@vahallan.com

International Business: Vahallan is a to-the-trade manufacturer of custom, luxury wall coverings. Founded in
1997, It is an interior design staple and a leader in the
hand-painted realm. It currently employs 20 talented individuals to help create and innovate. Vahallan pushes
the boundaries of traditional wallpaper, using a variety of
materials, textures, and techniques.
International Activities: Vahallan’s beautiful products
decorate sophisticated walls around the world. Selling
through international interior design showrooms, The
company regularly exports to Canada, Mexico, the Caribbean, the UK, France, Russia, Singapore, Hong Kong,
Taiwan, and the Middle East. International sales have
allowed Vahallan the opportunity to proudly create signature wallpaper designs for distinguished commercial
clients like Cartier, Christian Dior, and Saks Fifth Avenue.
Website: https://vahallan.com
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Turkey has an identity unlike any other
Turkey is distinctly European through its pending membership in the European Union, but with much of the
country’s landmass outside the European continent,
Turkey is also Asian.
The convergence of these two continents creates a
unique and harmonious fusion of east and west. This nation is a wonder of ancient ruins, golden sandy beaches,
delicious food, iconic landmarks, medieval bazaars and
impressive architecture.
“If the earth were a single state, Istanbul would be its
capital”. - Napoleon Bonaparte
Once known as Byzantium and then Constantinople,
Istanbul served as the capital from 330 until the founding of the Republic of Turkey in 1923, at which time the
capital was relocated to Ankara. Visitors to Istanbul will
encounter a plethora of religious and Roman structures,
exciting shopping opportunities, warm and friendly inhabitants, and enough sites and things to do to stay busy
for several days. If the goal is to really get to know Turkey
though, it is important to venture outside of this city and
visit some of the other remarkable sites.
While in Istanbul, make sure to visit the Hagia Sophia,
the world’s largest cathedral for nearly a millennium until
the completion of Spain’s Seville Cathedral in 1520. The
gigantic, transcendent dome is breathtaking and a real
architectural masterpiece.
Hagia Sofia

fered by this massive bazaar make it absolutely worth a
visit. While in the area, check out the nearby Spice Bazaar. Built in the 16th century, this is a fantastic place to
come and enjoy Turkish scents. The Topkapi Palace was
home to the Ottoman sultans for more than four centuries and reveals magnificent contents in its many rooms.
Outside of prayer times, visitors are invited to witness
the more than 20,000 hand-painted blue tiles which are
highlighted by the sun pouring in the 200 windows, in
the Blue Mosque, also known as Sultanahmet Mosque.
Take a ride on the Tünel, the second oldest underground
train in the world. This funicular was built in 1875 to assist merchants in scaling the steep hill with goods in tow
and is simply fun” to ride today.
Blue Mosque

After a busy day of sightseeing, relax in one of many
Turkish baths located throughout the country.
There’s nothing quite like the ancient city of Ephesus.
The area’s excavated remains are remarkably intact and
it’s simply mind-boggling to stand on the paved road and
think of the Ephesians’ walking that same road centuries earlier. While in the UNESCO World Heritage Site of
Ephesus, make sure to also visit The Temple of Hadrian.
The Cappadocia region of Turkey is known for its rock
valleys and churches of the Byzantine Era. The Bronze
Age homes carved into rock walls were inhabited by the
cave dwellers, and are fascinating to see.

The Grand Bazaar shopping complex features thousands
of shops and eateries spread across many streets. Even
for those who aren’t interested in shopping, the beauty,
historical significance, and peek into Turkish culture of-

Altindere National Park in northeastern Turkey is home
to the Sumela Monastery. This architectural beauty was
built into a cliff and is the most visited attraction along
the Black Sea coast.

Travel, continued on page 10
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Travel, continued from page 9
Sumela Monastery

When traveling through Turkey, be sure to indulge in
delicious Turkish cuisine such as kebabs, baklava (flaky
pastry), sütlac (rice pudding), mercimek corbasi (lentil
soup), Turkish delight (gel confections), pide (known as
Turkish pizza) and manti (lamb-stuffed dumplings covered in three delicious sauces), among a wide-variety of
other mouth-watering favorites.
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The ancient town of Pamukkale (cotton castle in English)
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By Lisa Osborne Blalock
Footloose Travel & Tours
lisa@footloosetravelandtours.com
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Are you ready to expand into new markets again, to participate in international
trade shows? Is it time to review your overseas agency agreements, to update
your foreign-language labels, brochures, and manuals, to intensify your
marketing efforts?
Allow Transimpex with its efficient and highly experienced commercial,
legal, technical, and scientific translators and interpreters around the World
to assist you. We have been translating, interpreting, and finding localized
solutions for major companies for decades, proving that we deliver and often
go beyond what we promise.
Let us assist you now in advancing your international trade and relations.

• • • • • • • • • • • • • • • • • •
TRANSIMPEX

Translators • Interpreters • Editors • Consultants, Inc.
2300 Main St., 9th Floor, Kansas City, MO 64108
Tel: 816-561-3777 • Fax: 816-561-5515
www.transimpex.com
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PROFILE:
Turkey
A Few Practical Tips for
Doing Business in Turkey
• Turks want to do business with people they feel
comfortable with and trust. They look for longterm relationships.
• Turkey is overwhelmingly a Muslim country
with a minority of Christians and Jews.
• Do not schedule business meetings during
Ramadan or the vacation months of July and
August.
• Dress conservatively.
• Decision-making is slow.
• Important to translate important materials to
Turkish.
• Negotiations normally are lengthy.
• Schedule meetings at least 2 weeks in advance.
• Most businesspeople speak some English,
French and/or German.
• There are 5 daily prayer times so meetings need
to be organized around those times.
• Although Turks are not very punctual, they
expect foreign visitors to be on time.
• First meetings are more social than business. It
is very rude to insist on talking business.
• The host always pays for meals. It is polite,
however, to reciprocate in the future.
• Turkish coffee is the national drink. Drinking

coffee is a gesture of hospitality.
• Formal forms of address should be used at business meetings.
• Maintain eye contact when speaking.

Brief History

• 1923 - Founded from the remnants of the
Ottoman Empire by Mustafa Kemal who was
later honored with the title Ataturk (Father of
Turks)
• 1945 - Joined the United Nations
• 1950 - One party rule ended with the election
victory of opposition Democrat Party
• 1952 - Joined NATO
• 1960/1971/1980 - Military coups took place
• 1974 - Military intervention in Cyprus to
prevent Greece takeover
• 1984 - Separatist insurgency began by the Kurdistan Workers Party. 40,000 people died
• 2016 - Military coup defeated
• 2017 - Constitutional amendment approved
changing Turkey from a parliamentary to a presidential system

Location

Southeastern Europe and southwestern Asia
bordering on the Black Sea between Bulgaria and
Georgia. It borders the Aegean and Mediterranean
Seas and is between Greece and Syria.
International Business News
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General Information

• Government Type: Presidential republic
• Capital: Ankara
• Literacy Rate: 95%
• Size: Slightly larger than Texas
• Population: 82.5 million (July, 2021 est.)
• Population Growth Rate: 0.7% (2021 est.)
• Population Distribution: Most populated region
is in the northwest in and around Istanbul.
Other than Ankara, other urban centers are
small.

Economy  

Although agriculture still is an important sector, the
service sector is rapidly increasing. The manufacturing sector has changed in recent years with automotive, petrochemical and electronics industries
becoming larger and stronger, while the traditional
textiles and clothing sectors are less important.
Turkey is highly dependent on imported oil and gas.
It is pursuing relationships with a variety of sources
to protect itself. Turkey is also dependent on external investment inflows. However, government debt
remains low at about 30%.
• Unemployment Rate: 12.94% (2020)
• Currency Exchange Rate: 1 US Dollar = 8.57
Turkish Lira (7/22/21)
• GDP: $754.4B (2020)   
• GDP Growth Rate: 0.98% (2019 est.)
• Labor Force: 25.677M (2020 est.)
• Labor Force Breakdown: Agriculture - 18.4%;
Industry - 26.6%; Services - 54.9% (2020 est.)
• Major Industries: Textiles, food processing,
automobiles, electronics, mining (coal, chromate, copper, boron), steel, petroleum, construction, lumber, paper

International Trade

Total Product Exports: $169.5B (2020)
Major Exports: vehicles - 13%; machinery including
computers - 9.9%; electrical machinery & equipment - 5.5%; iron & steel - 5.2%; plastics, plastic
articles - 4.1%; gems, precious metals - 3.9%;
clothing, accessories (not knit or crochet) - 3.9%;
articles of iron & steel - 3.8%; fruits, nuts - 2.9%
Major Product Export Partners (2020) - Germany $15.9B; United Kingdom- $11.2B; US - $10.1B, Iraq
- $9.1B; Italy - $8B; France - $7.2B; Spain - $6.6B;
Netherlands - $5.1B; Israel - $4.7B; Russia - $4.4B
Total Product Imports: $219.4B (2020)
IBNewsmag TM

August 2021

Major Product Imports:
Mineral fuels including oil - 13.2%; gems; precious
metals - 12.1%; machinery including computers
- 11.5%; electrical machinery, equipment - 7.8%;
vehicles - 7%, iron, steel - 6.9%; plastics, plastic
articles - 5.3%; organic chemicals - 2.7%; pharmaceuticals - 2.3%; optical, technical, medical apparatus - 2.2%
Major Import Partners (2020): - China - $23B;
Germany - 21.7B; Russia - $17.8B; US - $11.5B; Italy
- $9.1B; Iraq - $8.2B; Switzerland - $7.7B; France $6.9B; South Korea - $5.7B; United Arab Emirates
- $5.6B

English Language Media
• Daily Sabah - general news www.dailysabah.com
• Yenis Safak - general news www.yenisafak.com/en
• Hurriyet Daily News - general news www.hurriyetdailynews.com
• Duvar.english - general news www.duvarenglish.com

Sampling of companies

• AKSA - fibers-carbon, acrylic etc. www.aksa.com/en - Yalova
• Zorlu Holding – conglomerate - textiles, electronics, energy etc. - www.zorlu.com.tr - Istanbul
• Alarko Holding - conglomerate-construction,
power, tourism, real estate - www.alarko.com.tr
• Yuksel Tohumculuk - large vegetable seed pro
ducer - www.yukseltohum.com - Antalya
• Banvit - poultry processing - www.banvitas.com
- Bandirma
• Yapi Merkezi Holding - construction, engineering and consulting - www.yapimerkezi.com.tr
- Istanbul
• Basak Traktor - tractor manufacturing www.basaktraktor.com.tr/en - Adapazan
• Vitra - sanitaryware & bathroom furniture www.vitra.com.tr - Istanbul
• BMC - automobiles, trucks, buses, military vehicles - www.bmc.com.tr - Izmir
• Vestel - consumer electronics, home appliances,
information technology www.vestelinternational.com - Manisa
• Borusan Holding - conglomerate - steel manufacturing, car distribution, energy generation,
logistics - www.borusan.com.tr - Istanbul
Turkey, continued on page 14
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Express News from Around the World
Asahi Shimbun (Japan)

Korea Times (South Korea)

• After almost 300 years, the Osaka Dojima Commoity Exchange will end trading in rice futures
due to low volumes.

• Lotte, South Korea`s largest retailer, is restructuring because of the pandemic and its sluggish transition to online sales.

• Heavy drinkers have forced Kirin Brewery to
charge for tours.

• Samsung lost its number 1 sales position for
smart phones to Xiaomi (PRC).

• Haneda Airport (Tokyo) is rapidly automating
because of labor crunch and Covid-19.

• INGINE, a South Korean wave power generation
system developer has signed an agreement to
develop a system for a remote village in Canada.

• China automakers are gearing up to try and
penetrate the Japanese market.

Buenos Aires Times (Argentina)

• Toyota had record profits for the 1st quarter of
2021.

• Argentina loosened Covid-19 restrictions after
10 consecutive weeks of improvement.

• Outbreaks of Covid clusters are forcing food and
other retailers to temporarily close outlets.

• Pfizer vaccines will start arriving in Argentina in
September.

• Pfizer and Moderna have raised Covid vaccine
prices in the EU.

• According to the UN, foreign investment in Latin
America decreased 35% in 2020.

• Japanese exports increased 48.6% and imports
grew 32.7% in June, 2021.

Reuters (US)
India considers sharp import tax cuts on electric
vehicles due to Tesla lobbying.
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Turkey, continued from page 12
• Ulker - variety of processed foods and beverages - www.ulker.com.tr/en - Istanbul
• BOTAS - oil & gas transmission, storage and
trade - www.botas.gov.tr - Ankara
(Note government-owned)
• Ugur Group Companies - cooling equipment,
medical, motorcycles, dried fruit www.ugursirketlergrubu.com/en - Turkey Aydin
• Canovate - electrical equipment including data
centers - www.canovate.com - Istanbul
• Dilek Ecza Deposu - large pharmaceutical warehouse - www.dilekecza.tr - Antalya
• TUVASAS- railcar manufacturing www.tuvasas.com.tr - Adapazari  
• Turkey Petroleum Corporation - petroleum
products, petrochemicals, chemicals www.tpao.gov - Ankara
(Note: government-owned)
• DYO Boya - paint, varnishes and resins www.dyo.com.tr - Izmir
• Turkish Aerospace Industries - aerospace &
defense - www.tusas.com.tr - Ankara
• Eczacibasi Holding - building products, pharmaceuticals, consumer products www.eczacibasi.com.tr - Istanbul
• Hyundai Eurotem - high speed trains www.hyundai-eurotem.com - Istanbul (Note:
joint venture between Hyundai Rotem &
TUVASAS)
• Tersan Shipyard – shipbuilding www.tersanshipyard.com/en - Altinova Yalova

Ankara and Kocatepe Mosque in sunset
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• GAMA Industry – construction www.gama.com.tr/en - Ankara
• Tefken Group - conglomerate - engineering,
construction, chemicals, agricultural production,
services, investment - www.tefken.com.tr Istanbul
• Estap - electronics and communication products
- www.estap.com.tr - Istanbul

National Holidays

• January 1 - New Year’s
• April 23 - National Sovereignty and Children's Day
• May 1 - Labor and Solidarity Day
• May 13 - Ramadan Feast
• May 14 - Ramadan Feast Holiday
• May 15 - Ramadan Feast Holiday
• May 19 - Commemoration of Ataturk, Youth
and Sports Day
• July 15 - Democracy and National Unity Day
• July 19 - Sacrifice Feast Eve
• July 20 - Sacrifice Feast Day 1
• July 21 - Sacrifice Feast Day 2
• July 22 - Sacrifice Feast Day 3
• July 23 - Sacrifice Feast Day 4
• August 30 - Victory Day
• October 29 - Republic Day
By Paul Mastilak
InterMark3, Inc.

